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products are made with 
raw materials produced at 

least 75% locally

products are made entirely 
from local raw materials

Valposchiavo 



13 restaurants 
signed the 100% 
Valposchiavo 
Charta

They engaged  themselves to propose at 
least 3 dishes in their menu from         
100% VP certified products 



Tripadvisor reviews to investigate consumer perceptions

Total reviews 
analysed: 1046  





Only 5 reviews mention the 100% Valposchiavo brand.

Limited brand awareness? 

The menu often report the 100% Valposchiavo logo, 
but not all restaurants explain what it means in detail. 

Does the staff explain its  meaning? 
 

Key findings (1)



206 reviews (21%) appreciate local and traditional specialities/cuisine.
113 reviews (11%) appreciate local products/ingredients.

“Local” seems to refer more to the traditionality of a dish than the 
origin of its ingredients, which is more difficult to communicate. 

Key findings (2)

For example, pizzoccheri (a traditional dish) made with non-local buckwheat 
are perceived as equally local as those made with local buckwheat. 

Non-traditional recipes with local ingredients are difficulty perceived as 
local. 

More to do in terms of communication? 



Thanks for your attention 


