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» What is Euromontana?
» Why focusing on circular economy?

» Examples:
— Pyrénées Création (wool)
— Rakeistus (wood)
—Brand Parc Naturel Régional des Pyrénées Ariégoises (farm /wood)
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» European multisectoral association for cooperation and development of
mountain areas (since 1996)

» Improving the living conditions of the mountain populations of Europe
» Around 65 members from 15 countries

» Comprising :
- regional and local authorities
- regional development agencies
— chambers of commerce and industry
— agriculture organisations
— environmental organisations
- research organisations
— training institutes...

Diversity of members = strength = increased interest from institutions MO TANA



1'Green Deal

A new Circular Economy Action Plan

® Strategy on the sustainable use of chemicals
® Clean Air and Water Action Plans |

Biodiversity Strategy for 2030

Transition to a

Circular Economy
Preserving Europe’s

; A zero pollution Europe
natural capital

TBD with the
commissioner-
designate

9 Farm to Fork Strategy

Sustainable Transport Farm to Fork

® Vision for Inclusive
Rural Areas
® Africa Europe agenda

European
The transformation of

Green agriculture and rural areas  §
Deal -

Achieving Climate
Neutrality

* Revising 2030
Climate targets
Extending ETS
Climate Pact
Climate Law
Carbon Border Tax
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Clean, Reliable and
Affordable energy

simplified CAP

Towards a modernised and I R —) I

® Review Energy
Legislation

® European
Framework for gas

* Review Energy
Taxation directive

: : ‘o Leave no one behind
Financing the transition

(Just Transition)

® just Transition Instrument, including the Just Transition Fund
® Mainstreaming the Just Transition in the MFF

® European Investment Bank as European Climate Bank

® Sustainable Europe Investment Plan

® Green Financing Strategy

® Mainstreaming climate transition and sustainability in the MFF

Source: European Commission
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Why focusing on circular economy® s

» Current economic models based on linear
economy are not sustainable

» Every year, humanity consumes 1.4 times the
resources available on the planet
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Why focusi‘r;g"

» Sharing, leasing, reuse,
repair, refurbishment, and
recycling

CIRCULAR
ECONOMY

» Create new economic
opportunities in mountain
areas

» Waste can be gold

he circular economy involves intrinsic recycling and feedback loops and applies to the whole economy.
source diagram: European Commission




36 % of Europe's area (29% * 43 % of Natura 2000 areas are

EU) is defined as mountainous mountainous

« 17 % of Europe’s population « 15% of EU species excluswely
(13% of EU) live in mountain exist in mountain areas = :%"%
areas .

- 18% of Europe’s agricultural * 41% of mountain areas cover

holdings are in mountain by forests
areas * 95 million long-stay tourists

and 60 million day-trip visitors
*« 35% of PDOs and PGls are visit the Alps every year ﬂe
produced in mountain areas
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Why focusmg on é"silcular ecognom.;‘_.;_},f"' ‘

» Opportunities for
mountain areas:
—For the environment

—For economic and
: &= OPPORTUNITY P'

resource security X I X
-

—Economic OPPORTUNTY®D |

competitiveness @
—Better valorisation of

local productions
—Avoid transport costs

—Encourage synergies and
innovation
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noblllt Wool
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» Restore the use and transformation of wool locally
» Working hand-in-hand with farmers
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» Quality comes first:

—a dozen breeders who respect the wool tradition
—Esprit Parc National" brand

—Respecting charter of ATELIER Laine d'Europe (traceability
and ecology)

L J Ve
Pyrénces JPTNL®

NATIONA
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Granulated ash has been
increased the growth of
forest cower 6 times
from the starting level

A power plant
Fertilized test
area

Figure 6: The circular economy of bioash. Source: Sakari Kiviniemi, Presentation on 29/11/2016 at Innovation and circular EUROMONTANA

economy in mountain forest supply chains workshop, Skrad, Croatia




Circular terfitory'in P

Ariégoises

» Brand “Parc naturel regional des Pyrénées
Ariégeoises”:

. . . Parc
—Link with territory A naturel
_ . : régional
Human dlmen5|on. Pyrénées
—Respect of the environment Ariégeoises

» 3 examples:
—A completely autonomous farm

A
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—Wood platform: Wood chips —A bistro renovated in local wood
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Some flnal word‘§

» A real environmental and economic opportunity to
be circular

» Importance of collaboration and exchanges inc. at
local level

» Role of (social) innovation

» Get inspired:
—European Circular Economy Stakeholder Platform

—Innovation and Circular Economy in the Mountain Forest
Supply Chain: How to close the loop?



https://circulareconomy.europa.eu/platform/en
https://www.euromontana.org/wp-content/uploads/2017/03/Innovation-and-Circular-Economy-in-the-Mountain-Forest-Supply-Chain_FINAL.pdf

www.euromontana.org
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